Czech Road Safety Campaigns Analysis and Improvement

Emil Drápela, Czech Republic

Project proposal
1 Problem: 

Road safety campaigns has long tradition in the Czech Republic. Unfortunately, responsible officers in Czech Ministry of Transport prefer “tried-and-true” variations on the same topic: education campaigns focused on children and young drivers and shock campaigns for all drivers. Thanks to sophisticated methodology of road safety campaigns making the impact on drivers’ behaviour isn’t bad, but I think it can be much stronger, if we innovate our methods.
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Fig. 1: Example of current road safety campaigns in the Czech Republic

2 Objectives: 

Overall objective: realize new innovative road safety campaign in the Czech Republic focused on speeding.

Specific objective 1: come up with new road safety campaign ideas. 

Specific objective 2: contact Ministry of Transport and get their support.

Specific objective 3: realise some of my road safety campaign ideas.
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Fig. 2: Applicable road safety campaign platform, highly favoured by Ministry of Transport

3 Target group: 

All drivers, benefits will serve to all road users.

Ministry of Transport.

4 Activities / time schedule: 

	Phase 1: 

Analysis and brainstorming
	30th September

	Phase 2:

Contact the Ministry
	31st October

	Phase 3:

Implementation
	31st December


5 Expected impact: 

There are only two variants of possible result of project: its acceptance or rejection by Ministry of Transport. I hope it will be accepted, I have met responsible officers at few road safety conferences and they have been receptive to new ideas. Unfortunately, the economical crisis has strong negative effect on public budget, so I suppose that Ministry of Transport will have much less money for road safety campaigns in next years. It can be a big problem for my project.

